Name:________________

Marketing

Fundamentals of Marketing

DIRECTIONS:  Complete each definition by filling in the blank(s) with the correct definitions.

(2 pts/each)
1.) All people who have the ability to purchase your products are called __________________.
2.) The _______________ market consists of consumers who purchase goods and services for personal use.

3.) The _______________ market or business-to-business (B-to-B) market includes all businesses that buy products for use in their operations.

4.) A company’s __________________ ___________________ is its percentage of the total sales volume generated by all companies that compete in a given market.

5.) The group that is identified for a specific marketing program is the ____________ market.

6.) A __________________      _______________________ lists information about the target market, such as age, income level, ethnic background, occupation, attitudes, lifestyle, and geographic residence.

7.) The _____________________     ___________________  includes four basic marketing strategies called the four P’s.

Match the following terms with the definition that best matches their meaning.  (2 Points/each)

8.)
 ______     Product

9.)
 ______     Place

10.)
 ______     Price

11.)
 ______     Promotion

12.) Develop a customer profile list about the students of Gila Ridge High School.

Examine the following characteristics: 





(1 pt/ea.)
· Age




· Income Level

· Ethnic Background

· Attitudes

· Lifestyle

· Geographic Residence
If you were running a school store, what are two conclusions you can draw from the information listed above?  Think about what type of products you would sell, how much you would charge, how you would promote them, etc…







(2 pts/ea)
a.)

b.)
13.) Pick 3 choices from the list below and develop a promotional slogan/plan on how to sell the designated product to the designated target market. 




(5 pts/ea choice)
1. Prune Juice to teenagers

2. Rap music to senior citizens

3. Trix cereal to adults

4. Swimsuits to Eskimos

5. Purses to men

6. Baby food to college students

7. Snow shovels to citizens of Yuma

 #1:
#2:

#3:

This aspect of the marketing mix deals with how you get the product into the customer’s hands.





This aspect of the marketing mix refers to decisions about advertising, personal selling, sales promotion, and publicity.





This aspect of the marketing mix deals with what is needed in exchange for the product.





This aspect of the marketing mix determines what products you want to make and sell.











